NEXT STEPS

WHAT'S NEXT? THE FUTURE OF MARKETING
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“V1yc kinh doanh ¢ ™ chung ta khong
ph W ulam giau cho cac hang truy s
thong. Chung ta lam vi yc trong nganh
doanhn fikgveng e tiéudung.”

Trevor Edwards

Vice President, Global Brand & Category Management
Nike

October 2007

Source: New York Times - http://www.nytimes.com/2007/10/14/business/media/14ad.html
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“[Digital] la trungtam c @ m<«chiqhd¢h v n
<ng cong chung rg len h n. TG ngh & g

no s otr * nén m <t thanh ph Y khong th uthi qu
uthu hut cong chdng,v. nxah nviy

qu Uhg cao trén TV hay bao chimeng - ta

click chu « vao trang web, ma lath ts£mei

g °l h «tham gia vao cau chuyyhc &th ng

hiyu.”

Rob Master

Media Director, North America

Unilever
March 2008

Source: Advertising Age - http://adage.com/article?article_id=125663
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*M<«th>gi 6th t angnhevax»>ng ang
ubanlu nvsno. ang utam.Lango $ly
Me. angchu . olaCon Bo Mau H .ng.
Nh ingth>nganng[mbiq i, nh lacon bo
mau nau. ... Cachtigpc nmeilanghythu t
xay d fng nh jng th> ang chu y ngay trong
sWph[mvadghv-==

Seth Godin

Author / Speaker / Marketing Expert
Purple Cow

2002

Source: Purple Cow / Seth Godin / Page 3
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“T" nglaithu«cvssWiphmvé $
ch >a marketing chinh trong b U than
no.”

Jeff Hicks

CEO

Crispin Porter + Bogusky
October 2006

Source: DMNews - http://www.dmnews.com/Embed-marketing-in-products-Crispin-Porter--Bogusky-CEO/article/93204/



MODERN MARKETING

“Chung tin r mg marketing va s W ph [m
a .ngquyvaom«<tmfi. Ng eltiéu

dung khong tach bi yt tr Wnghi ym

marketing kh ¢ tr Wnghi ym s Uh ph [m.”

Ajaz Ahmed

Founder & Chairman
AQKA
March 2008

Source: Advertising Age - http://adage.com/article?article_id=125664
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“ITinhhjud-rg c ™8th ng hiywl]la

th nghiyucamkdgsangt® ram«m f
quan hy(gi ja brand va o| tieu dung). La
n ith nghiyumangte isugi 0th ts£
hijud-rg chob 3. Ng - tiéudung c Un th W
t£ ‘mfiquanhynaynaqth ng
hiywuconlam«<phYhtrong essfgc™@he”

Benjamin Palmer

CEOQO / Owner
The Barbarian Group
October 2006

Source: psfk.com - http://www.psfk.com/2006/11/branded_utility _1.html



TINHH UD-NG

“*Khicac b $i1sangt ® ratinh h ju d -rg,
nghélab® atru $chong e tath e gian.
NG it h n nh jng thong tin nh [a it 6 nhivn
va nhiu h nnhijngthdng tin gilp ng e ta
sfngcu<«xtfh ncu«s figc ™ minh.”

Nick Law

Chief Creative Officer, North America
R/GA

March 2008

Source : ADWEEK - http://www.adweek.com/aw/content_display/news/digital/e3ilde189927bfff758384728f89282cfdd
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UTILITY

“INike+] khong phWlam«<yt ‘ng

gu g cao. Nolam«yt ‘ngcong

ngh y. Chung toi mang t «i cho s W ph [m
m <t >ng d -RQ.”

Nick Law

Chief Creative Officer, North America
R/GA
April 2007

Source: MediaPost - http://publications.mediapost.com/index.cfm?fuseaction=Articles.showArticle&art_aid=58893
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“Chlng toi khnong h «i ng el tiéu dung
hemu fngi. Hekhong bid.Thay viv y
chung toitimtoic tlfcbagn ngl £
trituyc minhranghecYigivaheso
mu mgi?Var.in%bf 1 g1 ch %00.”

Akio Morita
Co-Founder
Sony Corporation

Source: Truth, Lies & Advertising / Jon Steel / page 189 (found via Meme Huffer- http://memehuffer.typepad.com/meme_huffer/2007/12/great-quotes-fo.html )
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“Th ts£khd wusangt® ras W ph[m
bangcachthlu nnhomveing e
tieu dung. Ph Yal en th < gian h « khong
bi ¢ minh mu in gi M khib® a
cho h e xem.”

Steve Jobs

Co-Founder, Chairman & CEO
Apple

May 1998

Source: BusinessWeek - http://www.businessweek.com/1998/21/b3579165.htm
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C HS pNToeS¢THAT NG XM H tU (INSIGHT)

“Thanhcong qteviycphathiyn e« s£
th tng Yn hi w te khach hang... Chung ta co
tham veng tr‘ thanh m« $Ily qu Uhg cao
hang Yitrongthe Sk«thu tsf SEth t
ng Ynhiw  ec phat hiy b ‘i nhisucon

'ng khac nhau. Chung ta t £hao vi 0
n ng | f££ kham pha insight va bi q chung
thanh v fn li g vo gia cho chung ta trong
cong vi\c.”

Laura Lang
CEO

Digitas USA
March 2008

Source: Advertising Age - http://adage.com/article?article_id=125670
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